INTERNATIONAL RESEARCH JOURNAL OF COMMERCE,
ARTS AND SCIENCE
An Tuternationally Tndeed Peer Reviewed & Referced Yournal

UGC ID - 44854
Impact Factor* : 6.281 Ref:CASIRJ/2020/A1014561

DOI : HTTPS://DOILORG/10.32804/CASIRJ ISSN 2319 - 9202 (O)

THIS CERTIFIES THAT
DR MANJUNATH KOLIWAD
HAS/HAVE WRITTEN AN ARTICLE / RESEARCH PAPER ON

A CONCEPTUAL STUDY ON E-MARKETING AND ITS OPERATION ON FIRMS PROMOTION
AND UNDERSTANDING CUSTOMERS RESPONSE

- APPROVED BY THE REVIEW COMMITTEE, AND IS THEREFORE PUBLISHED IN
e Vol - 11, Issue - 9 Sep , 2020

*1
| F=

Editor in Chief

Electronic g “abell's == . : Microsoft Pl G : l
EBSCO S8l ) Acodemia.edu ""é?t!:t.mrﬂﬂﬂ_/ Computer Science Directory - Academic 008 e

Service Search scholar




